Abstract. Sport is a necessary element for maintaining life in a healthier and more balanced way. There has been a rising trend of wearing sportswear in daily life besides sports. Developments in technology have raised expectations from sportswear. Individuals expect not only durability, design and being fashionable, but also demand performance and clothing comfort. This study aims to investigate university students' awareness while buying sportswear. Professional sportsmen from Physical Education and Sports School students and Textile Engineering students having technical knowledge about clothes are included in this study. 100 students from each group were interviewed face to face. Results showed that Textile Engineering students pay more attention to technical characteristics due to their knowledge, however, aesthetic properties are revealed to be another important factor affecting buying decision. Buying decision of Physical Education and Sports School students is expected to be positively affected if they are given a seminar about raw material properties.
Introduction
Individuals' need to be covered has been easily fulfilled for several years as ready-to-wear has become widespread, however, due to the developments in technology various benefits besides covering function is expected from clothes and different wardrobes for different parts of life such as work, sports and daily wear are required.
People living in cities have been drawn to exercise to handle stress but without getting away from the city. It is known that lately, exercising provides status and contributes to one's public image which is an important element in social life. There has been a rising trend of wearing sportswear in daily life besides sports. Thus, target group of sportswear companies has expanded from people working out to an additional group who are young and following trends.
Nowadays, sports are a necessary element for maintaining life in a healthier and more balanced way. It is accepted that sports prepare individuals psychologically for daily life together with cultural activities [2] .
Developments in technology and escalating standards of life have raised expectations from sportswear. Individuals expect not only durability, design and being fashionable, but also demand performance and clothing comfort [1] .
In textile industry, active sportswear's market has grown globally. Competition in this sector compels manufacturers to fulfill consumers' demands of clothing comfort besides aesthetics, therefore, clothing comfort of sportswear researches have become more important [3] .
Clothing comfort is related to raising standards of life, thus researches on this subject has drawn attention of both researchers and manufacturers [5] . Clothing comfort is defined by Slater (1985) as "a pleasant state of physiological, psychological and physical harmony between a human being and the environment" [4] .
Characteristics that are expected from sportswear are stated on below according to the researches on clothing comfort:
• Efficiently moving away sweat from the skin, In this study, it was aimed to assess university students' awareness while making buying decisions for casual and active sportswear. In literature, sportswear is divided into three subgroups as casual sportswear, professional sportswear and sportswear for hobby and health purposes [3] . These groups were taken into consideration while determining the sample group.
Material and method
This research was conducted in Ege University which is considered to have a homogeneous structure in terms of students. Professional sportsmen from Physical Education and Sports School students and Textile Engineering students having technical knowledge about clothes are included in this study. 100 students from each group were interviewed face to face on university campus. A preliminary examination showed that 183 surveys are viable.
The survey used in the study consists of 13 questions and 2 parts. First part includes 7 questions of demographics and the second part includes 6 questions about students' buying behaviors of daily and active sportswear. Likert type scale was used in the survey to ease expressing different opinions.
Results were evaluated by using PASW Statistics 18. Mean value, frequency, percentage, chi2 test, analysis of variance (ANOVA) and t-test were used in evaluation.
Results and discussion
Regarding to the obtained data, 51,4% of participants are studying in Textile Engineering, while 48,6% of them studying in Physical Education and Sports School at University (Table  1) . The women participants' average age was 22, height 168,6 cm and weight 57,7 kg. The men participants' average age was 23, height 179,2 cm and weight 77,8 kg (Table 2) . When the distribution of university students participating in the survey by their demographics were analyzed, it was obtained that, 48,1% of participants are women and 51,9% of participants are men. 58,5% of university students had been lived in Metropolitan before their university life. When the monthly average spending for wear was evaluated, it was obtained that, 27,3% of participants spend 251-500 Turkish Liras, 24% of participants spend 501 to 750 Turkish Liras and 16,4% of participants spend 751 to 1000 Turkish Liras (Table 3) . Missing 0 0 -
The distribution of monthly average spending for casual (Table 4 ) and active (Table 5 ) sportswear of participant female and male students were analyzed, it can be said that in casual sportswear, men spend less money than women. It is opposite in active sportswear; men spend more money than women in active sportswear. A significant correlation was not detected between monthly spending average for casual sportswear and the gender of the participating students (χ=4,219; df=5; p=0,518).Also a significant correlation was not detected between monthly spending average for active sportswear and the gender of the participating students (χ=5,639; df=5; p=0,343).A significant correlation was not detected between monthly spending average for casual sportswear and the study departments of the participating students (χ=10,115; df=5; p=0,072).However, A significant correlation was detected between monthly spending average for active sportswear and the study departments of the participating students (χ=26,432; df=5; p=0,00). 14 different statements, regarding the factors affecting the sportswear buying decision, are given to the participant university students and they were asked to mark the significance of these statements (Table 6 ). In the five-point Likert scale, "Very important" 1, "Important" 2, "Moderately important" 3, "Somewhat important" 4 and "Does not matter" were coded as 5. When the factors, which affect the sportswear buying decision of university students, were analyzed, it's observed that fitting and comfort factors take first places. Also the color, design and model factors are significant for buying decision. The review also showed that advertising and promotional efforts are less important factors affecting the sportswear buying decision of students. When the casual sportswear usage of participant students was evaluated; 82% of students wear T-shirts very often casually. 29% of students prefer to wear shorts very often and 43% prefer often. 41% of students use sport trousers very often and 32% use sport trousers often casually.
When the active sportswear usage of participant students was evaluated; 74% of students prefer to wear t-shirts very often, 23% of students prefer to wear t-shirts often during active sport life. 44% of students use shorts very often, 36% of student use shorts often during active sport life. The sport trousers which are preferred casually are used 18%very often, 22% often and 40% rarely by university students during active sport. When the differences between the garment buying decision of university students and their monthly average spending for casual (Table 7) and active (Table 8 ) sportswear were evaluated. It was determined that, there is a statistical significant relationship between their monthly average spending for wear and comfort, price and advertisement/ promotion factors for casual sportswear. It has also obtained that, there is a statistical significant relationship between their monthly average spending for wear and comfort and brand factors. When the differences were analyzed between the factors affecting garment buying decision of university students and their study departments; it's observed that, there is only one significant difference in terms of brand factor between the departments (Table 9 ). The students of Physical Education and Sports School care more about the garment brand according to the Textile Engineering students. When the factors, which affect garment buying decision of university students, were investigated, it is notable as the most important factor "Decide to buy a new garment when the used garments are worn or unable to wear" (Table 10 ). Additionally the second important factor is "" to decide buying a new garment. Fashion is the least affective factor for Textile Engineering students as well as Physical Education and Sports School students to decide buying a new sportswear.
Conclusions and recommendations
The results of study show that the university students behave conscious when buying new garments. When the study data evaluated it's seen that the university students care about comfort of casual wear and T-shirt has become inevitable for casual sportswear and active sportswear of university students. When the factors, which affect the sportswear buying decision of university students, were analyzed, it is observed that fitting and comfort factors take first places. Also the color, design and model factors are significant for buying decision.
Results showed that Textile Engineering students pay more attention to technical characteristics due to their knowledge, however, aesthetic properties are revealed to be another important factor affecting buying decision. Buying decision of Physical Education and Sports School students are expected to be positively affected if they were given a seminar about raw material properties.
When the data, obtained from the study results were analyzed; fashion was found the least affective factor for university students to decide buying a new sportswear. This situation occurs owing to functionality of sportswear being predominant according to its aesthetics.
